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A Review of Research on Phonetic Teaching Strategies
in Chinese Language Teaching as a Second Language

PAN Wen' LIU Xiao — qing’
(1. Jiangsu Second Normal University Nanjing Jiangsu 210000 China;
2. School of Chinese Language and Literature Nanjing Normal University Nanjing Jiangsu 210097 China)

Abstract: The phonetic teaching strategies in Chinese language teaching as a second language mainly involves teaching principles teaching objec—
tives teaching methods classroom organization teaching materials teaching effectiveness and so on. The targeted key points and difficulties in
teaching process can be found out through comparative analysis and error analysis. The classroom teaching attaches great importance to attracting
students”learning interest and improving the teaching effectiveness. Currently multimedia is increasingly used in classroom teaching and teaching re—
search tends to adopt experimental methods. However there exists severe imbalances and some teaching strategies lack innovation and practicality.
Key words: Chinese language; a second language; phonetics; teaching strategies

The “Core” of Core Literacy: Creativity and National Spirit

ZHENG Yun XU Lin - xiang
( College of Liberal Arts  Yangzhou University Yangzhou Jiangsu 225002 China)

Abstract: “Creativity” and “national spirit” is the “core” of core literacy of Chinese students” development which embodies the fundamental re—
quirement of “cultivating people via strengthening moral education”. Creativity is valued universally in some principal international organizations and

“ ” and “practice and innovation”

talent training frameworks of major countries. And it should be permeated into “scientific spirif  “learning to study
of the “core literacy system” which is a deeperrequirement for Chinese students to develop their core literacy system. The core socialist values a dia—
chronic and synchronic Chinese spirit should be involved into “humanistic connotations’  “healthy life” and “responsibility — bearing” of the “core
literacy system”  which is an important precondition for the establishment of Chinese students” core literacy system. Defining the “core” of core litera—
cy is of great significance to the practice of core disciplinary literacy.

Key words: core literacy; creativity; national spirit

Influence of Different Outgroupsand Physical Self — esteem
onDeaf Children’s Meta — stereotypes

CHEN You - qing HU Ting — ting
( School of Public Administration HoHai University Nanjing Jiangsu 210098 China)

Abstract: Four sorts of outgroups were setup to investigate the influence of different out — groups on deaf children’s meta — stereotypes. Inthe physical
self — description questionnaire ( PSDQ)  deaf children were divided into high medium and low self — esteem groups to examine the effect of physical
self — esteem on deaf childrens meta — stereotypes. The results show that deaf children with normal hearing parents have a more positive stereotype than
those with deaf parents; deaf children have a more positive stereotype aboutthe blind than the children with normal hearing; deaf children have a more
positive stereotype about the teachers than the children with normal hearing; deaf children with medium and high physical self — esteem have a more
positive stereotype than those with low physical self — esteem. Therefore a conclusion can be drawn that deaf children have different meta — stereotypes
about different outgroups and the meta — stereotypes of deaf students with low physical self — esteem are rather negative.

Key words: deaf students; meta — stereotype; outgroup; physical self — esteem

Metamorphosis or Degeneration
——A Comparative Study of Ideological and Political Education and Traditional Domestication

TAO Lei
( School of Humanities and Social Science Nanjing Medical University Nanjing Jiangsu 210029 China)

Abstract: Ideological and political education and domestication are respectively agoverning means of modern society and traditional society and there
are both connections and differences between them. The commonality between ideological and political education and domestication lies in their politi—
cal nature. The differences between them can be discussed from the aspect of the social purpose social function and the relationship with politics
which are mainly manifested in social formation social organization and social evaluation. The comparative study of the differences between ideological
and political education and domestication has set a clear goal and direction for the development of modern ideological and political education.

Key words: ideological and political education; comparative study; development

Phenomenon of Social Donation to Universitiesfrom the Perspective
of Charity Consumption

WANG Jun
(1. Nanjing University Council for Development Nanjing Jiangsu 210093 China;
2. School of Government Nanjing University Nanjing Jiangsu 210093 China)

Abstract: Social donation to universities can be regarded as a special charity consumption behavior. University stakeholders achieve their goals and
meet their multiple demands by purchasing the donated products. Donated products consist ofcore productslike fund — raising projects and related prod—
ucts involving management service mechanism such as the transformation of property rights information service brand share and resource interaction.
The effective supply of donated products by universitiesplays a vital role in facilitating the charity consumption between the supplier and demander.
Starting from the supply side of charity consumption improving the quality of donated products adjusting the marketing strategies of donated products
and sticking to the donation laws and ethics are the effective ways to cope with the increasingly fierce competition in the donation market and to help u—
niversities get more donation resources from the society.

Key words: universities; charity consumption; donated products; supply

— 124 —



